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	The DMA Innovation Awards recognizes the innovative advances being made in the field of direct and digital marketing technology. The award will be presented for new products or services that the Judges feel have influenced and improved the marketing industry between 11/1/09 – 6/1/10.
AWARDS ENTRY DEADLINE DATE – JUNE 30, 2010

ENTRY INFORMATION
ENTRY types (*pLEASE SEE PAGE 2 OF ENTRY FORM FOR DETAILS OR GO TO RULES & ELIGIBILITY SECTION OF WEBSITE)
 FORMCHECKBOX 
 DMA2010 Exhibitor:  Booth #:________

 FORMCHECKBOX 
 Virtual Exhibitor Solution Participation (See information on page 3 or review “Rules & Eligibility” section on Award website)

 FORMCHECKBOX 
 URL or DVD Submission (See information on page 3 or review “Rules & Eligibility” section on Award website)  

     URL Address ________________________________________    URL Password (if applicable) ____________________________

contact information
Name: 

Title: 

Company: 

Phone: 

Address: 

Fax: 

City: 

State/Province: 

Zip/Postal Code: 

Country: 

E-mail Address: 

categories
Market Segmentation & Optimization
 FORMCHECKBOX 
 Data/Digital Date

 FORMCHECKBOX 
 Database Management/Hygiene
 FORMCHECKBOX 
 Analytics/Trigger Marketing
 FORMCHECKBOX 
 Web Analytics

Digital Media
 FORMCHECKBOX 
 Search

 FORMCHECKBOX 
 Mobile
 FORMCHECKBOX 
 Email
 FORMCHECKBOX 
 Social

 FORMCHECKBOX 
 Site Optimization/PURLS
 FORMCHECKBOX 
 Online Lead Generation
 FORMCHECKBOX 
 Display (Ad Exchanges, Retargeting Platforms,


     Video/Rich Media, etc.)
Direct Mail/Fulfillment
 FORMCHECKBOX 
 Web-to-Print/Variable Data Printing

 FORMCHECKBOX 
 Print-on-Demand
 FORMCHECKBOX 
 Postal Optimization
Marketing Management
 FORMCHECKBOX 
 Campaign Management

 FORMCHECKBOX 
 MRM
 FORMCHECKBOX 
 MAM/Content Management
Broadcast Media
 FORMCHECKBOX 
 DRTV

 FORMCHECKBOX 
 Addressable TV
 FORMCHECKBOX 
 Digital Out of Home
Loyalty
 FORMCHECKBOX 
 Loyalty





1. Briefly Describe the Innovation:

2. How Innovative is the Product or Service?  Is it Completely New, an Exciting Advance on Previous Technology, or Even a Fresh way of Looking at an Existing Solution?

3. How Large has the Impact of the Product or Service Been on the End User?  Whether the End User is a Marketer or a Supplier Has it Helped the End User to Improve their Efficiency?  Please Quantify, if Data is Available.

4. How Large an Impact has the Product or Service had on the Marketing Community at Large?  Has it Influenced the way the Marketing Industry Thinks, Has it Mad it More Effective?

5. Other Relevant Information:

6. Company History:

*Please submit any additional information with your entry, stating the company name and innovation clearly on the attachment.
	PAYMENT INFORMATION



Make checks payable to the DMA Innovation Awards
$59 per entry for DMA2010 Exhibitors 

$59 per entry for Virtual Exhibitor Solution Participants (Please see information below or review “Rules & Eligibility” on Award website)
$149 per entry for Non-DMA2010 Exhibitors (Must provide URL or DVD of product or service. See information below or review “Rules & Eligibility” on Award website)
Check
Payment:        

 FORMCHECKBOX 

Credit Card Payment:  

 FORMCHECKBOX 
  American Express

   FORMCHECKBOX 
   Visa


     FORMCHECKBOX 
 Discover

  FORMCHECKBOX 
 Master Card


	Account Number:
	Expiration Date:


	Name (as it appears on the card):

	Cardholder’s Signature:

	Company Name:


* Entry Types:  Please note that all finalists’ entry products or services must be available for viewing. DMA2010 Exhibitors must display their entry at their DMA2010 booth.  For those not exhibiting, access to your entry must be made available by either participating in the Virtual Exhibitor Solution (http://www.plantour.com/custom/dma/moscone/A13.asp) or by supplying a URL or DVD which will be shown in the DMA2010 Exhibition Innovations Pavilion.

Please return completed form with payment by June 30, 2010 to DMA Innovation Awards Committee at innovationawards@the-dma.org.  If  making payment by check and/or sending a DVD, please mail to DMA Innovation Awards c/o Barbara Parker, 1120 Avenue of the Americas, 13th Floor, New York, NY 10036-6700.  You may enter more than one product and/or service. Please use a separate entry form for each submission.  No refunds or credits will be given for submitted entries.

 AWARDS ENTRY DEADLINE DATE – JUNE 30, 2010
	for dma innovations committee use only
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